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Storytelling
Storytelling involves the art of communication to people of different cultures around the globe. The art of storytelling has been transferred in many generations as legends, fables, and myths. Most of the tales have the same characters, settings, plots irrespective of the difference in religion. Storytelling arouses the emotion of people through convincing tales of horror, adventure, mystery, and wonder. The course informs on how storytelling has developed a social environment which motivates one to have storytelling skills. Through the course, storytelling develops self-esteem and inspire because listeners are actively involved which is a good storytelling skill. By using repetition in storytelling, storytellers can establish the importance of clear expression and dramatic interpretation (Rydell 9). The course can help storytellers to improve communication skills when they are participating in storytelling. Additionally, storytellers are able to advance their self-esteem since they can be more comfortable after telling stories to different audiences. The course helps the storyteller to stretch the creative attention and imagination span of the audience. 
There are various challenges of storytelling which includes the unconducive environment. Some environments have a poor sound that prevents the audience to get the entire story clearly. Additionally, the problem of visibility can be destructive to good storytelling. Lighting should be put into consideration because it helps the audience to see the storyteller clearly. Another problem that faces storytellers is the right material to use (Denning 145). Sometimes there is also a lack of sufficient knowledge on how to use the material. For instance, when using the microphone, some storyteller usually panic because some mikes cannot allow proper movements. The kind of costumes can be uncomfortable such as heavy battery pack that can pull down other costumes. Another challenge in storytelling is using other person’s story without relevant permission. Persons can develop some strange feeling when they hear other people telling their stories. 
There are new techniques that can help in storytelling. The main reason why people spend hours listening to stories is that they like to get lost in what they are hearing. If the storyteller uses bad styles, the audiences can lack interest. There is a need to define what makes a good story. A good story must be able to hold the audience's interest, develops a feeling of connection between the storyteller and listeners, and gives a satisfactory conclusion. The new thing to try is to hold the interest of the audiences (Rydell 32). Begging with a hook that will attract audiences to be more attentive wanting to know what the story is all about. The time to tell the story also matters a lot to help capture the attention of the audiences. Using vivid details is very important because it can help the audience to get facts. Build a strong connection between the personal stories in a cautious manner. A good story has a satisfying conclusion which has to pass the spotlight. 
One fascinating thing about this course is establishing that stories have owners and they need permission to tell them (Denning 12). It is evident that it is illegal and unethical to tell people’s stories without the permission from the owners. Telling a story should not be done as a first person because it can result in infringement of personal property. There is a need to respect the audiences and the owners of the stories. There is no need to have a confrontation in storytelling. Most stories have been copyrighted and one has to do a lot of research to establish the best stories to give to the audiences. Storytelling has been transmitted in many generations as legends, fables, and myths. The tales have the same characters, settings, plots irrespective of the difference in religion.
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